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receiving over said Jala network from an advertiser one or niorepredeterrniried 
consiraiiiLs defining dfisircd ch aracteristics of the M one or more im gk o^scrs tnwhOTaaid 
a dyertiser desires to deliver saidad veriiNnnent mtn said advertising spot 

detennining a price for said advertising spot ttsing bosedon the Mid one or more 
predsrtcnuuiecl cv^nstraints; and / 

Ij^mhtinj to tbe 3^ advertiser over the data network. 44itf ^ prior, dctcnningd for aflid 
advertising snot for tbe said advcrtwci 's accrpunMrrciec^iop, or counterotter. 



2. (CurtenOy Amended) The mei^omof claim 1 , whcrlin ftc said one or more 
predetcraiiucd con.^mts are demographic infomkicyi fl o loctod fr/m th e group consistir g^ jf^ 
inchiding at least o.noof^ender, incomsj hobby, aid 6ge. 



(Canceled) 



4. (Currently Amended) The mt^thtKl of claim 1, wherein fee said determining step 
comprises: 

(al searching an indi^dual inventory containing profile infiar mation rttlaicti to a 
plurality of individuals , each of th e plurality uf iiiJIvidonk having a pr ofQc, the sc orching 
porfoinied lu deterininc the fiaiii pnc or more target users by connparing ^ said ow; or mure 
prcdetennined constraints to thyprofiles of Ae said plurality of I'nJividuak to locat e mo i tchcj 
bctwoon ths one or mnr n ^nijtli/ofnmed constrain to ond the profil cs of the plu rality of individual 
gpjjfj^yi'fyiii^ .sai d target usefg whosft profiles match the one or tnorc urcddgrnilnftd constraints; 
and 
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£lil calculating Artcmumne fr em the rmtCheM the price for/ frfmsiniu feg deltvermg 
^be said advertisement to Ibe said identified one or more target ilscttj btocd on q predeto f mincd 
iflronilA hflfied on the number of SHifl r;<rycl u sers identified in f 

5. (Currently Amended) The method of claim ^1, wh^in tho prodgterminod roimulu 
said step of d eterminmp calculating the pricji cejnyi-iijcs: 

appoitioning a v e ightod significuncu tu o gc^U i rgtionn fl T p ^l, oft Qec> na incom er^ gender, 
god u hubby of cnnh of the (W i o Q f more torcot u sers, the sa turation Idvol corrocponding to a 
dcmcindfor eoch targe t ugcr to rccoivo the Mviertis 

accessing an index of each of said pledetenrniicd cAm^iraintJi a ssnciatcd with each of said 
one or imic lai gH. iv«:rs; 

sprcifyinp. by the advertise r, a cosffici ent of eAch of eaid •predete rmingd constminls- 
g-jsQci ated with each of said one or morej.^ 

deterrm'mnp a demand for each of saRToiie or more tarpct ujier.s t ased on said index and 
jfaiJ coefficienf: 

calculatin g; an individu al price fo/ delivering the advertisement to each of said one or more 
target users baaed on the demand for Uiai p^iliVnl^r tar^rt user and 

compiit.Tntr the foi' deltvcfliif said adTCrtiacment to said one or.mgre target users 
based on the cai culaAed individual prices. 

6. (Previously Pre/ented) The method of claim 5, wh^.in the tltniuind ror each said 
pHTtiL:ii1aT im geL user further yconipriscs an amo\mt of time available tor eaeh soid particular target 
user to recei\'e tfee said advertisement. 
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7. (Currently Amended) A method tor dewmBning a price fioif^ an advertising spot for 
tnmjmittine delivering an advertisKmCTil Id one or more target users /ourin^; tropsmissiQn of a 
niDLion picture, conqjrising: 

receiving, from an advertiser over a data nenvork. one or m^-c jircdelermincd constraints 
defining desired characierigrics of shjJ ouft or more target usch tb^e advertise r d e aires to 
Fcufive tho aii>-ert.inemant tg whom said ad vertiser d esires to deKver an advertisement imu^ said 
advert ising ftpnt durtnf ^ the transnrissio n of amotion DictuTg; 

searching an individual invcutoi^ CAimtaining mdiviaual profile infomaation pertmningjo a 
plurality nf individuals , each of th e phirolity o f individuals ocoooint e d with aprofit e; 

comparing each of th e profiles of tho phfcnlity of individuals -te the one or jtjotc 
predstermined constraints to the profflas-efthe-plu/ HliLv iftdivlduals to locat e xna t ehca between 
the profita of th e [jlm'olity of individukla and ttic^po or more predet aiiiinod GOnctraintOj the 
i ttotchca idontty ing the on^- or mor & targ e t iAntifV said one ur inure laiy.rt. wscr.s whmfi 
profiles match the oitg: ui mni e prrdctcrpTi ney^^ 

dtrtcmumiig fr . - .( ii th ^ mntnhM . kcofftirig to sflid ide ntiiied one_or more target users, the a 
price for iransmitting dehvering the adverosement to the identified one or mon? tarijcL uncis leased 
nn n prffcHnfftrmin fl d frvrmula diiriny l.iaii/iiiLs s ion of amotion Picture: and 

transmiTtmtj^ tks said advertiser over the data n etwork, the price for the advertiser's 
acceptance, rejection, or counterofKr. 



--"1 ' 



(Currentfy Amended) A system for CTnlen-ing wi aJveitising spot for an 
atlveii.iscirieiil Qvof Q data /ctwork to be tronomittod to on e or more t arget us e ro during 
tronsmisaion of Q.- naQtion picfar gj comprising: 

a broadcast server prugrinmii gd cunfJgiu ed to 
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receive^ from on Ddvertising client over a data netwoTk, unc <A- uiorr prcdctcmined 
constrainlfl defining desired chardciei lsUns of the one or more target U3er? to whom the advertiser 
dej ^irffl in Jelivei said adrcrttsem cnt uim g amd odvertiaing snot d uring Tfansmission of a niDlirju 

search an individual inventory comHTnTu^; jimfHa i^i^irmation related to a plurality 
of individiiHl s, umAi of th e plurality of mdividuala having a ] 

compare Ae said one or nwre predetermi^ constrainis to fee s^id proat» 
infomntion of s^d e f th e plurality of inJiviJuals p 1ociif.e match es- bctwoon the on e-or 
im.uo prodftteTiiiin e d conat f oina and tho pr ofiles of th o phirolity of indix^'dnplfl, th e inatch e9 
identilying t ho on e or moro targ e t uaers idenfifv the o ne or rnnrc: lijifeei users -whose 
profile? match fhei on^ n r ninre \ii e^etSfil 

determine frnm tho < wQtchcg .\acconjin A to said identified one or more target users, 
the ft price for trananutting delivering the aiavertisemenc to the idcuiified one or more 

^ jj ]|nng transmiaaion of a nnotion picture. 



target user? buaod on ii piodotitcmin 
and 

transmit^ to the advertiset client over the data network, ilic piice for the 
advprticer's acceptance?, rcjcclioi/ or covntriroflTcr. 

9. (Cuiiently Amended} A - ^omputcr rcadabto m edium having co mput e r insu^uctions 
stored thereon- ^t, when loadoyinto q computer s ystpm, ciuuii e th e uuiupuii^r nyritem An artic;1fi 
with rgad-dUe ittf^lmni havmp m^tnigrtionx stffl-cd therein that when e xecuted by a triaQhine, cause 
to perform a method tor o rdering selecting an advertising spot for an advertisement over n dotn 
n e twoitc to bo transmitt e d ty^no or mor tf lurg c t ua t iLQ Jiuing rrfln f miia.'iiQn of a motion picture, tho 
meAod cornprising andr^ ult in the fol lo'wing: 
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jeceiving^ fiDm an advertiser over a data net work, one or more predetermined constraints 
defining dofrired characteristics of ^ one or more target uiwsra io whunt/il ^ft ^lyvM-tKcr dc-dres to 



deliver said advertisemmt iisinK sm'J advctiijiiiig spot during transmisst m of a motion picture; 

lietr'^rniining a price for fee said ad^-crtiaine spot Hfiiflg based o^ the one or more 
predetermtned constraintsj 

transmittinfij to rbft said advertiser over the Jala nclwuik. me price for Ae said adTcrtistng 
spot; and 

rerxiving an order from Ae said advertiser over th e d/ta network for the advertisinfi 

Spot. 



m e dium - ha s ^ conaputg r inatmctionj 



10- (Currently AiiKUjJed) A ooir 
a ttwed thereon that, >vIion load ed- into a coniimter systen ay > CQUc e th e oomput e r cyct e m An article 
with readable medium having instructions sto 'ed thdecm that, when exexute^d hv a inadmic. oiusc 
to pcilbnii a nwlhod fvtr tlctcrmining a Moc yfor an advertising spot Ibr transmitting an 
advertisement to on e or mor e torfi e t uqoid dunng Qi motion pictur e , cotiqjrising and resuh in thr 
iblluwxug. 

receivings from an advertiser gycr a data networks one or morc predetermined conatraints 
defining desi red characteristics of ^ one or more target users that an advertiser toiroa to roceiv e 
A Q ^ fldyflrrig e ment to whom the aflvttrtisrr ilpiircs U) ticlivci Llic adyeillsement n sing tliK 
Adyfrrtiging s pot during tranamiasion of a rfiotion picture: 

scorching; an individual inventory containing profile information related, to a plurality of 
individuals , eudi uf ih e pk i roliiy - of lodryidunlq hiving a profil e; 

comparing each of th e pyofil e g of the p lurality of individuals to tho one or m ore 
pr e d e termin e d oonctroiDt to looatfrmatch e is betw ee n th e proffl e s of the* plurulity of inJividuub uuJ 
dw- on c or mor e pr e d e termincdyfeoaj tr amta, the matchca idcntifring tho on e- or more target users 
the one or more predetermi6ed constraints to said profile information of said p hiralinr of 
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f^idividiials tn identify tarpet users whose profiles t natch said o n J or more predetermined 
ccnstnmts; 

Hf'tftmiirting th e mntch^ O l according to said identified /fentf nr uKire iiiryzl useis. tlie 
price TcTT te i ji s TTii i l i i i g Jeliveriog tfce said advtrtiscraciit to Sk^ said idcntiticd one or more target 
uacrs based on a pr odcternmied formula durin g transmission of a motion picture ; and 

transrrrittingi to the advertiser over the data networK, the price for the advertiser's 
acceptance, reject iuu, or countftrnfFcr. 



IL 


(Canceled) 


12, 


(Canceled) 


13. 


(Canceled) 


11. 


(Canceled) 


15. 


(Canceled) 


16. 


(Canceled) 


17 


(C^iicdci-I) 
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18. (Currently Amended) A system for detamining a price for on advertising spot 
embedded wrtbin motion picture content , coropr/sing: 

means fox receivingi Irom an advertiser over a data iiclwurk. one or more pi'edeteonitied 
constraints defining dcaircd cbn racteristics of/one or more target users that the advertiser desires 
to r e c g iv e on odvertig e menl to whom the ajverriser desires to deliver an advenisennent that fills 
Ae §mi advertising spot; 

means for determining aprice for t)le said advertising spot u$ing based on the one or 
mure prcdetemmied cuustnuuts; aud 
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means for trangmitdn gi to said advertiser over the data nci woi1< ./a n offer to th e advertifiOf 
lo pxirclia^ic 4« said advertising spot at the dctcrmmcd price. 

19 (fhuTcntly Amended) The system of claim 18/ wherem the said means for 
determining a price includes: 

means for searching an individual inventory coniidning profile iufLUJuajion rel^tfui a 
phirality of individuAb , eaoh of tho - phirolity of indi>iduob having a profiie; 

means for con5)aring the said one or more predetepiined constrainte to ^ said profflea 
infoimatjon of ^ jai^ plurality of individuals to bcutu nmtch g s b e tw e en th e om o i ' nio i o 
p i cidotmiiin e d confitrQint s and tho pf offlcfl of 1^ plufoli:^ of mdividual3> th e-matehea identifying 



the one-or-i 



\ identify said one or 



more target users whose profiles match said uuc 



ding to said identified one or more target 



or more prerlKti'.rmfned cmislrauiLs: and 

mcaas for determining fro t a the matchca, 
xisens, the a price for traDsmittin g delivering (ke saM advertisement to fee said identified one or 
more t^rrget. usei^i U w^X nn h pr w l w l w rri i inwl fi tiii i i iiychiiiiiP transmi^sinii of a motion picture . 

20. (Currently Amended) I'he systenyof claim VJ, wherein the predetermined-fofmiilQ 
OQQOunts for said means for detennininji a price takes hiLo accuunt a dciuaud fbi yaiJ one oi 



more target users. 



21 , (CuiTontty Amended) The system of claim 1 9, wherein th e pred e t e rmin e d formula 
uccoimla for saiJ Tnr<iny fot ilHerniiriutp. a/pi ine ifikfiH into ar^.onnt a j^upply and demand for ^ 
said phirality of individuals in ^ said individual inventory. 



1'^; Received from < 203 965 8226 > at 10/17103 5:41:07 PM [Eastern Dayliglit Time] 



OCT 17 2003 17:41 FR PILLSBURY UIINTHROP 203 9G5 822G TO 91703872932G 
^1 Appln- No. 10/114,309 




•;V-' ' : A ' - 22. (Currently Amended) The gystcm of claim VJ, Y^herein the/predetenmi nod formula 

' V ;■ ' 1'' '* ifi th g onm of tho produoto of index vnlu e a and co e ffid e fl tg the means for determining the prire 
rompnscx : 

' 'J." : means for_^rr.ftx.stny an index of each of said predetermined constraints associated with 

' C. ■ -t" ' each of said one or more target nsers: 

; : ' • ' * '■: meana for specifying, by the advertiser, a coefficiem/of each of said predeteirnined 
ctiTisli-aiiiLN a ><soc;al.ed with eanh of said one or more target u^tA\ 

means far dctcnrrining a demand for a target user based on the index and the cocfficiCtHt.of 
each of the predetermined constraints assodated.^'th the target user: 

means for calculating an individual price for delivering the adverrisement to :\ t;irget_ns.er 
1v>.scd nn tlic demand for the target usen i 

meam for computing th e price tor d^Kvcring/hc ^crtiscmcnl to the one or more target 
users baaed on the calcu^ed individual price 



' r!^ . (Clirrmtly Ammciwl) A Trohrtif for an ailvntistr in <irc1rr an Hilvcrtising spiit fiir 

i an advertisement over a data network to b/ transmittod to one or more target uacn during 

\:vV:v' troncmiggion of f> motion piomrO ; comprising:^ 

1'.*' . / 

/. ':; • . transmitting! to a broadcaster over af data network, one or more predetemfiined constraints 

'V-V. ■• A; : dcfininfi desired characteristics of the oirc or more target users that the advertiser desires to 

rs!'' ^ ' r e c e ive th e odv e Ttis e frB eTtl to. whom the aflvertiser desires to delfver an advertisement that fills an 



*x - .t..' receiving;, Irom the broadcaster/ over the data network, an offer from th e broii t dca s ter to 

purchase aa md advertising spot at a mce, wherein the price is determined by the broadcaster by 

coinjjdiiiig iJic uric or/uKirc prcdcLcnnirial uinsirdiriLs U) jm^filcN ofii pIiiTrilily (if 

s'? I*' v'r-^ / 

.- v-.'/ v :i individuals to locate matches there between, the matches identifying the one or more 

.'*.'."«■»' . 
. ii' ji 
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t. rtfg e t uiftrg identify target u^ers whose profiles match with the kjlvc or m ore. pre4.iftrf,rmincd 
omistfaint*^. and / 

wilculating5_b_ascd on the identi fied one or more targOT usero. t he price boflcd on a 
prcHletennin a d foimula for delivering the advertisement tja the idaiiificJ unc oi 
iHi^aet wmA. and 

transmitdn g, to the broad caster over the dat a nctvv^ork. order for the advertising spot te 
the broadoMter . 



24. (Currwtly Amended) The iMthod^ claim 1, further inpluding tho ctop of 
compiTsmp the step of transmitting the adveniseraent. within thr, ^1vt:ri:isi'n|/ s|iiit. tii Jic Drits ui 
more target users diu'ing transmission ot the mc ition piei 



25. (Currently Amended) The mVtfiSa/of claim I> fijither melttding-the- step of 
comprising the step of providin g, to the adveniser over the data network, demographic 
Iiifomialioo cl^rac.tft rising rf^e saiii otic or nx)rc' target il^cta that reeoiyo the advcrtiaomcnt 
identified based on aai d one or more predetermineg constraints . 

26. (Qinently Amended) The metnod ^if claim 4, wherein ttm pr e tleLciT i iir ie d fui rimLi 
ac e oiMi t q fof said determining the price takc^ into account a demand for t&e ^aid one or more 
target users. 




27. (Currently Amended) The imcthod of claim 4, wherein the prgdctcnniucd fo ui mla 
accounts for said determining the price tjDces_tnto_ account a relationship berween a supply and a 
demand for ^ smI plurality of indiriduEds in the individual inventory. 
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28. (Currently AmCTclal) Tlic incLliad of claim 4> ^Ii ut iii Un i) pi-edatc i'tti &ed 
fonwila id the gum of the product J of i ndex values cmd coeflBci^J further comprising the step of 
recefvinc. from said broadcaster over said data nctwurk. JtuK^rHphic iufnnnalinn charactcrmng 
nnfi q x ^Q^^ target users identified based on said one oymoTQ prede termined constraints . 



29. (Currently Amended) The 
comprising the step of transmitting the adv< 
Iransniisslon of t1iK motion prcture. 




claim 7, further including th e step of 
the s^d Q^K or more (argcL ubfcrs duilug 



30. (fhiircntly Amended) llie method of claim 7, further including th e-atep of 
compriging the step of providin g, /o the advertiser over the data network, demographic 
infbnnatioTi charru-i-irnziiig -the rnud/nK: vi riioie laiget useis Identified based on Ac aaid one or 
more predetermined constraints. 
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